
17. – 24. May 2023

REPORTING

EDELWEISS 

MEDIA FAM 
ICELAND
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Since Summer 2021, Edelweiss has been flying non-stop to Keflavík/Reykjavík. As

the destination rapidly gained popularity, Edelweiss added Akureyri to its flight

portfolio in the summer of 2023. In July and August 2023, the leading Swiss leisure

airline flew to the largest city in North Iceland once a week. In order to promote

the flights, Ferris Bühler Communications (FBC) organized a media FAM to Iceland

from 17. – 24. May 2023.

To show the diversity and beauty of the land of fire and ice, the travel group

explored the North as well as the South of Iceland and the Westman Islands. A

variety of activities were planned in both regions with the aim of getting in touch

with the island life and the local culture.

Five journalists from the popular Swiss, German, Austrian and Italian newspapers

«Sonntagszeitung», «Blick», «Vorarlberger Nachrichten», «Schwäbische Zeitung»

and «Corriere della Sera» travelled with Edelweiss to Iceland. In addition to the

journalists' travel reports, FBC was able to write an online article on North Iceland

for the travel and B2B medium Travelnews.

FBC was in charge of the organisation of the FAM, the handling of the journalists,

partners and the content team, the supervision of the post production as well as

the distribution of the produced content (video, photo, text and social media).

REVIEW
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Concept and idea development

Negotiations with partners (Edelweiss, media, partners)

Organisation of detailed itinerary and coordination of options with partners

Briefing of participants, content team and partners

Preparation of various documents (e.g. itinerary, media info sheet)

Support and guidance during the trip

Production of social media content for the social media agency

Production of text/travel reports for the media (e.g. Travelnews online)

Post production best of video and video snippets

Post production pictures (e.g. Frontify upload and distribution)

Production of text/holiday tips for the Edelweiss website

Debriefing and reporting

ACTIONS BY FBC
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The objectives set for the media trip were exceeded. The KPIs were:

MEDIA IMPACT

16 
ARTICLES

GOAL:
6 ARTICLES

APPROX.

CHF 
1’222’000

MEDIA VALUE

GOAL:
CHF 350’000 -
CHF 500’000

APPROX.

1,6 MIO.

READERS

GOAL:
2 - 3 MIO. 
READERS

APPROX.

121,6 MIO.
UNIQUE 

USER
PER MONTH

GOAL:
8 MIO.

UNIQUE USER
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MEDIA IMPACT

MEDIA PUBLICATION 
DATE

TITLE CIRCULATION READERSHIP/
UNIQUE USER 
PER MONTH

MEDIA VALUE
(APPROX.)

JUNE

Corriere della Sera:
Dove Viaggi online

01.06.2023 Cosa fare in Islanda d’estate: 10 

esperienze da provare tra vulcani, 

cascate, balene

21’700’000 CHF 143’600

Corriere della Sera: video 13.06.2023 Ghiacciai, spiagge di sabbia nera, 

cascate: viaggio (col drone) 

nell’Islanda più bella

21’700’000 CHF 12’400

Vorarlberger 
Nachrichten: North 
Iceland

17./18.06.2023 Diamanten des Nordens 172'154 155'000 CHF 30’000

Travelnews online + 
Newsletter teaser

20.06.2023 Sechs Gründe für eine Reise nach 
Nordisland

184’061 CHF 4’200

Corriere della Sera:
Dove Viaggi online

21.06.2023 Islanda: dai ghiacciai ai vulcani, le 

meraviglie naturali da vedere

21’700’000 CHF 290’800

Schwäbische Zeitung: 
North Iceland

30.06.2023 Wo Islands Diamanten funkeln 159’345 315’000 CHF 52’400

https://viaggi.corriere.it/itinerari-e-luoghi/cards/cosa-fare-in-islanda-destate-esperienze-cascate-vulcani-balene/
https://viaggi.corriere.it/itinerari-e-luoghi/cards/cosa-fare-in-islanda-destate-esperienze-cascate-vulcani-balene/
https://video.corriere.it/video-virali/ghiacciai-spiagge-sabbia-nera-cascate-viaggio-col-drone-nell-islanda-piu-bella/cc2ca0c6-09c4-11ee-bee7-ee379b110155
https://drive.google.com/file/d/19FqVQJCWbx7eTbgEUJtXIFlREHpxo-Gm/view?usp=sharing
https://drive.google.com/file/d/19FqVQJCWbx7eTbgEUJtXIFlREHpxo-Gm/view?usp=sharing
https://drive.google.com/file/d/19FqVQJCWbx7eTbgEUJtXIFlREHpxo-Gm/view?usp=sharing
https://www.travelnews.ch/here-and-there/24201-sechs-gruende-fuer-eine-reise-nach-nordisland.html
https://drive.google.com/file/d/1TSFlZ24AmYj1wMBTnYsUiYvsQsUlCUF2/view?usp=sharing
https://viaggi.corriere.it/itinerari-e-luoghi/islanda-cosa-vedere-cosa-fare/#Cascata_Dettifoss
https://viaggi.corriere.it/itinerari-e-luoghi/islanda-cosa-vedere-cosa-fare/#Cascata_Dettifoss
https://drive.google.com/file/d/1GYNfQ79SA2U9zZBtVrxuOJ2SSSXwz07q/view?usp=sharing
https://drive.google.com/file/d/1GYNfQ79SA2U9zZBtVrxuOJ2SSSXwz07q/view?usp=sharing
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MEDIA IMPACT

MEDIA PUBLICATION 
DATE

TITLE CIRCULATION READERSHIP/
UNIQUE USER 
PER MONTH

MEDIA VALUE
(APPROX.)

Schwäbische Zeitung 
online: North Iceland

30.06.2023 Wo Islands Diamanten funkeln 1’424’000 CHF 6’900

Zollern-Alb Kurier 30.06.2023 Wo Islands Diamanten funkeln 80’650 213’000 CHF 5’500

JULY

Sonntagszeitung 02.07.2023 Grotesk schön – aber nichts für 
zarte Gemüter

129’069 465’000 CHF 61’500 

Tamedia online 02.07.2023 Wie ich es endlich ins Land von 
Björk schaffte

5’303’217 CHF 52’500

Corriere della Sera:
Dove Viaggi online

18.07.2023 Islanda, cosa vedere e quando 

andare nell’isola di ghiaccio e lava

21’700’000 CHF 196’800

SonntagsBlick 23.07.2023 Zwischen Killerwellen und 

Kuschelpferden

101’002 325’000 CHF 81’100

Blick online 23.07.2023 Zwischen Killerwellen und 

Kuschelpferden

3’105’000 CHF 97’200

https://www.schwaebische.de/themen/reise/wo-islands-diamanten-funkeln-1723988
https://www.schwaebische.de/themen/reise/wo-islands-diamanten-funkeln-1723988
https://drive.google.com/file/d/1dRgBn05DMfAGleZsS4uggoOivgKBZxww/view?usp=sharing
https://drive.google.com/file/d/1NDKDDeLVo7w0fLNTp3cCo9bNjFh7KLCK/view?usp=sharing
https://www.tagesanzeiger.ch/europa-hat-ein-neues-trendziel-453774976494
https://viaggi.corriere.it/europa/islanda/
https://viaggi.corriere.it/europa/islanda/
https://drive.google.com/file/d/12dOXa7fP9yBolVcULRVOPeBhBIGiMGnU/view?usp=sharing
https://www.blick.ch/life/reisen/fernweh/europa/6-gruende-fuer-island-zwischen-killerwellen-und-kuschelpferden-id18769702.html
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MEDIA IMPACT

MEDIA PUBLICATION 
DATE

TITLE CIRCULATION READERSHIP/
UNIQUE USER 
PER MONTH

MEDIA VALUE
(APPROX.)

MSN online 24.07.2023 6 Gründe für Island: Zwischen 

Killerwellen und Kuschelpferden

3’069’700 CHF 8’300

AUGUST

Vorarlberger 
Nachrichten:
South Iceland

19./20.08.2023 Im Takt der Naturgewalten 172'154 155'000 CHF 30’000

SEPTEMBER

Corriere della Sera:
Edelweiss video

06.09.2023 Tutta la meraviglia dell’Islanda, in 

un video spettacolare

21’700’000 CHF 148’800

https://www.msn.com/de-ch/nachrichten/other/6-gr%C3%BCnde-f%C3%BCr-island-zwischen-killerwellen-und-kuschelpferden/ar-AA1eggTH
https://drive.google.com/file/d/1-LKldZDqfRe44bv5UhI2JaIKLHyxp8qH/view?usp=sharing
https://drive.google.com/file/d/1-LKldZDqfRe44bv5UhI2JaIKLHyxp8qH/view?usp=sharing
https://drive.google.com/file/d/1-LKldZDqfRe44bv5UhI2JaIKLHyxp8qH/view?usp=sharing
https://video.corriere.it/video-virali/tutta-meraviglia-dell-islanda-un-video-spettacolare/337288b0-4cc1-11ee-ba13-a63742c0d94b
https://video.corriere.it/video-virali/tutta-meraviglia-dell-islanda-un-video-spettacolare/337288b0-4cc1-11ee-ba13-a63742c0d94b


June – September 2023

MEDIA 
IMPACT

TRAVEL 
REPORT
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Corriere della Sera: Dove Viaggi online – part 1

Travel report about North and South Iceland highlighting why the island has

become one of the most popular travel destinations in just a few years –

mentioning the food, experiences and landscapes, which leave every traveller

speechless. The 10 reasons why you should visit Iceland in Summer,

mentioned in the headline, are shown in the picture gallery. The article also

mentions numerous partners such as Forest Lagoon, Geotravel, Slippurinn

and many more. Edelweiss and their non-stop flights to Reykjavík and

Akureyri are mentioned at the end of the slideshow, as well as Visit South

and Visit North for further information – always including links to the

websites.

● published: 01.06.2023

● unique user per month: 21,7 mio 

● total media value online (approx.): CHF 143’600 

TRAVEL REPORT

https://viaggi.corriere.it/itinerari-e-luoghi/cards/cosa-fare-in-islanda-destate-esperienze-cascate-vulcani-balene/
https://viaggi.corriere.it/itinerari-e-luoghi/cards/cosa-fare-in-islanda-destate-esperienze-cascate-vulcani-balene/
https://viaggi.corriere.it/itinerari-e-luoghi/cards/cosa-fare-in-islanda-destate-esperienze-cascate-vulcani-balene/
https://viaggi.corriere.it/itinerari-e-luoghi/cards/cosa-fare-in-islanda-destate-esperienze-cascate-vulcani-balene/
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Corriere della Sera: Dove Viaggi online – drone clip

In addition to his online article, Elmar Burchia from Corriere della Sera also

"packed" the drone content we provided into a short travel video and

published it online on the video page of Corriere della Sera. In the

accompanying text to the video he refers to the highlights and wild beauty of

Iceland as well as to the online report he has published two weeks earlier

where Edelweiss and other partners are linked. Edelweiss is also mentioned

as a credit for the drone footage.

● published: 13.06.2023

● unique user per month: 21,7 mio 

● total media value online (approx.): CHF 12’400

TRAVEL REPORT

https://video.corriere.it/video-virali/ghiacciai-spiagge-sabbia-nera-cascate-viaggio-col-drone-nell-islanda-piu-bella/cc2ca0c6-09c4-11ee-bee7-ee379b110155
https://video.corriere.it/video-virali/ghiacciai-spiagge-sabbia-nera-cascate-viaggio-col-drone-nell-islanda-piu-bella/cc2ca0c6-09c4-11ee-bee7-ee379b110155
https://video.corriere.it/video-virali/ghiacciai-spiagge-sabbia-nera-cascate-viaggio-col-drone-nell-islanda-piu-bella/cc2ca0c6-09c4-11ee-bee7-ee379b110155
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Vorarlberger Nachrichten: North Iceland

Travel report highlighting why the north of Iceland is still an insider's tip. The

journalist underlines her exciting experiences on our round trip with quotes

from Hjalti, Anton and Jón and Elva. Besides numerous nature highlights, she

also writes about adventures with Icelandic horses, buggies and the zipline.

Those three parties are mentioned including links to their websites. Also

listed are the spectacular waterfalls and the Forest Lagoon, GeoSea and

Myvatn Nature Baths.

Edelweiss and their non-stop flights to Reykjavík and Akureyri are mentioned

in an infobox at the end of the article – including the link to their website.

● published: 17./18.06.2023

● circulation: 172'154

● readership: 155’000

● total media value online (approx.): CHF 30’000

TRAVEL REPORT

https://drive.google.com/file/d/19FqVQJCWbx7eTbgEUJtXIFlREHpxo-Gm/view?usp=sharing
https://drive.google.com/file/d/19FqVQJCWbx7eTbgEUJtXIFlREHpxo-Gm/view?usp=sharing
https://drive.google.com/file/d/19FqVQJCWbx7eTbgEUJtXIFlREHpxo-Gm/view?usp=sharing
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Travelnews online

Travel report written by FBC focusing on six reasons why a trip to Northern

Iceland is worthwhile: the breathtaking waterfalls Goðafoss and Dettifoss, the

relaxing thermal baths, horseback riding with Icelandic horses, Buggy tours

around Lake Mývatn, whale watching from Húsavík and the very active

ground in the north with Ásbyrgi Canyon, Hljóðaklettar and Dimmuborgir.

The article was also teased in the Travelnews newsletter on Tuesday, June

20th.

Edelweiss and their non-stop flights from Zurich to Reykjavík and Akureyri are

mentioned in an infobox including the link to their website. The article also

mentions other partners such as Whale Watching Akureyri or Geo Travel

which match the tips as well as Visit North Iceland and Visit South Iceland for

more information on the beautiful island (including Links).

● published: 20.06.2023

● unique user per month: 184’061

● newsletter subscribers: 14'930

● total media value online (approx.): CHF 4’200

TRAVEL REPORT

https://www.travelnews.ch/here-and-there/24201-sechs-gruende-fuer-eine-reise-nach-nordisland.html
https://www.travelnews.ch/here-and-there/24201-sechs-gruende-fuer-eine-reise-nach-nordisland.html
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Corriere della Sera: Dove Viaggi online – part 2

A second, very detailed travel report from Corriere in the style of an itinerary,

which provides all kinds of useful information about South and North Iceland

and lists numerous stops worth visiting on a round trip. Edelweiss is given

credit with some of the pictures. The partners Visit South Iceland, Visit North

Iceland and also Visit Iceland are mentioned at the end of the article for

further information – including links to their websites. The detailed listicle

again mentions numerous places and partners we visited on the media trip:

from Geo Travel to Zipline Akureyri, the Icelandic Lava Show and the

beautiful thermal baths.

● published: 21.06.2023

● unique user per month: 21,7 mio 

● total media value online (approx.): CHF 290’800

TRAVEL REPORT

https://viaggi.corriere.it/itinerari-e-luoghi/islanda-cosa-vedere-cosa-fare/#Cascata_Dettifoss
https://viaggi.corriere.it/itinerari-e-luoghi/islanda-cosa-vedere-cosa-fare/#Cascata_Dettifoss
https://viaggi.corriere.it/itinerari-e-luoghi/islanda-cosa-vedere-cosa-fare/#Cascata_Dettifoss
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Schwäbische Zeitung: North Iceland

The first of two travel reports by the Schwäbische Zeitung focusing on the as

of yet relatively unknown "Diamonds of the North". The article highlights

visited partners such as the Myvatn Nature Baths, Dimmuborgir, Namafjall,

Geotravel (including a link to their website), the spectacular waterfalls,

Vatnajökull National Park and the Asbyrgi Canyon as well as the Hidden

People. The infobox also mentions Museum 1238 and Zipline Akureyri –

including links to their websites.

Edelweiss and their non-stop flight to Akureyri as well as the partners Visit

Iceland and Visit North Iceland are mentioned in another infobox – including

the link to their website.

● published: 30.06.2023

● circulation: 159’345

● readership: 315’000

● total media value online (approx.): CHF 52’400

TRAVEL REPORT

https://drive.google.com/file/d/1GYNfQ79SA2U9zZBtVrxuOJ2SSSXwz07q/view?usp=sharing
https://drive.google.com/file/d/1GYNfQ79SA2U9zZBtVrxuOJ2SSSXwz07q/view?usp=sharing
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Schwäbische Zeitung online: North Iceland

In addition to the print article from Schwäbische Zeitung, the article was also

published online at schwaebische.de. Edelweiss and its flight to Akureyri as

well as the partners Visit Iceland and Visit North Iceland are mentioned in an

infobox at the end of the article.

● published: 30.06.2023

● unique user per month: 1,4 mio

● total media value online (approx.): CHF 6’900

TRAVEL REPORT

https://www.schwaebische.de/themen/reise/wo-islands-diamanten-funkeln-1723988
https://www.schwaebische.de/themen/reise/wo-islands-diamanten-funkeln-1723988
https://www.schwaebische.de/themen/reise/wo-islands-diamanten-funkeln-1723988
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Zollern-Alb Kurier: North Iceland

In addition to the print article from Schwäbische Zeitung, the article was also

published in the regional edition of the Zoller-Alb Kurier – to the same extent

and with the same coverage for Edelweiss and the local partners.

● published: 30.06.2023

● circulation: 80’650

● readership: n/a

● total media value online (approx.): CHF 5’500

TRAVEL REPORT

https://drive.google.com/file/d/1dRgBn05DMfAGleZsS4uggoOivgKBZxww/view?usp=sharing
https://drive.google.com/file/d/1dRgBn05DMfAGleZsS4uggoOivgKBZxww/view?usp=sharing
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Sonntagszeitung

Travel report about our round trip across southern and northern Iceland. The

journalist writes about our exciting experiences and highlights the

spectacular sights we visited. She also quotes Nejra and Hjalti in the article

and mentions numerous partners and places in the infobox.

Edelweiss and their non-stop flights to Reykjavík and Akureyri are mentioned

in an infobox at the end of the article – including the link to their website. The

partners Visit South, Visit North and Visit Iceland and the links to their

websites are also mentioned in the infobox.

● published: 02.07.2023

● circulation: 129’069

● readership: 465’000

● total media value online (approx.): CHF 61’500

TRAVEL REPORT

https://drive.google.com/file/d/1NDKDDeLVo7w0fLNTp3cCo9bNjFh7KLCK/view?usp=sharing
https://drive.google.com/file/d/1NDKDDeLVo7w0fLNTp3cCo9bNjFh7KLCK/view?usp=sharing
https://drive.google.com/file/d/1NDKDDeLVo7w0fLNTp3cCo9bNjFh7KLCK/view?usp=sharing
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Tamedia online

In addition to the print article from Sonntagszeitung, the article was also

published online at various daily papers by tamedia (10 in total) giving it an

even broader reach:

Tages-Anzeiger, Zürichsee-Zeitungen, Der Landbote, Basler Zeitung, Der

Bund, Langenthaler Tagblatt, Thuner Tagblatt, Berner Zeitung, Zürcher

Oberländer and Zürcher Unterländer.

In the detailed infobox, the journalist again mentions and links Edelweiss as

well as numerous other partners.

● published: 01./02.07.2023

● unique user per month all tamedia online articles: 5,3 mio

● total media value all tamedia online articles (approx.): CHF 52’500

TRAVEL REPORT

https://www.tagesanzeiger.ch/europa-hat-ein-neues-trendziel-453774976494
https://www.tagesanzeiger.ch/europa-hat-ein-neues-trendziel-453774976494
https://www.tagesanzeiger.ch/europa-hat-ein-neues-trendziel-453774976494
https://www.tagesanzeiger.ch/europa-hat-ein-neues-trendziel-453774976494
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Corriere della Sera: Dove Viaggi online – part 3

The journalist from Corriere della Sera has even published a third detailed

travel report on Iceland. The article focuses on what to do and see in Iceland

and when it's best to travel to the land of ice and fire. The part "How to get

there and flight schedules" mentions the flight connections from Edelweiss to

Reykjavík as well as to Akureyri. The article also highlights many of the

partners and in particular the hotels and restaurants that the group was

invited to visit. Visit Iceland as well as Visit South and Visit North Iceland are

mentioned at the end of the article for further information.

● published: 18.07.2023

● unique user per month: 21,7 mio 

● total media value online (approx.): CHF 196’800

TRAVEL REPORT

https://viaggi.corriere.it/europa/islanda/
https://viaggi.corriere.it/europa/islanda/
https://viaggi.corriere.it/europa/islanda/
https://viaggi.corriere.it/europa/islanda/
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SonntagsBlick

Travel report combining the south and the north of Iceland and listing six

reasons why it is worth visiting the land of ice and fire: the moving lava

(mentioning the current eruption as well as the Icelandic Lava Show), thrilling

waves at Black Sand Beach, big fish and the exquisite cuisine of Gísli Matt on

the Westman Islands, Icelandic horses and Icelandhorsetours, whale

watching near Akureyri and the hot springs (Forest Lagoon). In the context of

these six tips, the article mentions numerous partners and also provides the

links to their websites.

Edelweiss and their non-stop flights to Reykjavík and Akureyri are mentioned

at the end of the article, as well as the support provided by Visit South and

Visit North Iceland.

● published: 23.07.2023

● circulation: 101’002

● readership: 325’000 

● total media value online (approx.): CHF 81’100

TRAVEL REPORT

https://drive.google.com/file/d/12dOXa7fP9yBolVcULRVOPeBhBIGiMGnU/view?usp=sharing
https://drive.google.com/file/d/12dOXa7fP9yBolVcULRVOPeBhBIGiMGnU/view?usp=sharing
https://drive.google.com/file/d/12dOXa7fP9yBolVcULRVOPeBhBIGiMGnU/view?usp=sharing
https://drive.google.com/file/d/12dOXa7fP9yBolVcULRVOPeBhBIGiMGnU/view?usp=sharing
https://drive.google.com/file/d/12dOXa7fP9yBolVcULRVOPeBhBIGiMGnU/view?usp=sharing
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Blick online

In addition to the print article in the Sunday newspaper Sonntagsblick, the

travel report was also published on Blick online. The article features the same

content as the print article and mentions and links to the same partners.

Online, Edelweiss and its flight connections to Reykjavík and Akureyri are also

mentioned at the end of the article – including the link to flyedelweiss.com.

Visit South and Visit North Iceland are mentioned and linked at the end of the

article supporting the media trip.

● published: 23.07.2023

● unique user per month: 3’105’000

● total media value online (approx.): CHF 97’200

TRAVEL REPORT

https://www.blick.ch/life/reisen/fernweh/europa/6-gruende-fuer-island-zwischen-killerwellen-und-kuschelpferden-id18769702.html
https://www.blick.ch/life/reisen/fernweh/europa/6-gruende-fuer-island-zwischen-killerwellen-und-kuschelpferden-id18769702.html
https://www.blick.ch/life/reisen/fernweh/europa/6-gruende-fuer-island-zwischen-killerwellen-und-kuschelpferden-id18769702.html
https://www.blick.ch/life/reisen/fernweh/europa/6-gruende-fuer-island-zwischen-killerwellen-und-kuschelpferden-id18769702.html
https://www.blick.ch/life/reisen/fernweh/europa/6-gruende-fuer-island-zwischen-killerwellen-und-kuschelpferden-id18769702.html
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Vorarlberger Nachrichten: South Iceland

In August, the second article was published in the Vorarlberger Nachrichten,

which focuses on the south of Iceland. The journalist highlights numerous

places and activities that we had the opportunity to experience on our media

trip such as: The puffins on the Westman Islands, the Westman Islands in

general, Gísli Matt and his restaurants, the Volcano Museum in Heimaey, the

Katla Ice Caves, the Smidjan Brugghus, the Lava Show in Vik, Skógafoss and

Reynisfjara.

Edelweiss and their non-stop flights to Reykjavík are mentioned in an infobox

at the end of the article – including the link to their website. The website

www.south.is is also mentioned in the infobox for further information.

● published: 19./20.08.2023

● circulation: 172'154

● readership: 155’000

● total media value online (approx.): CHF 30’000

TRAVEL REPORT

https://drive.google.com/file/d/1-LKldZDqfRe44bv5UhI2JaIKLHyxp8qH/view?usp=sharing
https://drive.google.com/file/d/1-LKldZDqfRe44bv5UhI2JaIKLHyxp8qH/view?usp=sharing
https://drive.google.com/file/d/1-LKldZDqfRe44bv5UhI2JaIKLHyxp8qH/view?usp=sharing
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Corriere della Sera: Dove Viaggi online – Edelweiss video

After finalising the Edelweiss video on the Iceland media trip, FBC also shared

it with the participating journalists. Elmar Burchia from the Corriere then

published it online and linked to his detailed travel report on Iceland in the

description. Making this online article Elmar's fifth publication in the context

of the media trip. The journalist pointed out that videos are very well clicked

at Corriere online, hence the high media value.

● published: 06.09.2023

● unique user per month: 21,7 mio 

● total media value online (approx.): CHF 148’800

TRAVEL REPORT

https://video.corriere.it/video-virali/tutta-meraviglia-dell-islanda-un-video-spettacolare/337288b0-4cc1-11ee-ba13-a63742c0d94b
https://video.corriere.it/video-virali/tutta-meraviglia-dell-islanda-un-video-spettacolare/337288b0-4cc1-11ee-ba13-a63742c0d94b
https://video.corriere.it/video-virali/tutta-meraviglia-dell-islanda-un-video-spettacolare/337288b0-4cc1-11ee-ba13-a63742c0d94b
https://viaggi.corriere.it/europa/islanda/
https://video.corriere.it/video-virali/tutta-meraviglia-dell-islanda-un-video-spettacolare/337288b0-4cc1-11ee-ba13-a63742c0d94b
https://video.corriere.it/video-virali/tutta-meraviglia-dell-islanda-un-video-spettacolare/337288b0-4cc1-11ee-ba13-a63742c0d94b
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● Organisation, program, information material and onsite handling: very good, a very intimate atmosphere and very clear, informative 

and useful documents. The journalists were very happy with the early sent itinerary and the possibility to discover both the South 

and the North of Iceland. 

● Usage and quality of provided photos: the presence of a professional photographer was perceived by the journalists as a great plus

and they were very satisfied with the great variety of the photos. They especially emphasised the fast delivery of the pictures. 

● Nature & outdoor activities: the journalists enjoyed visiting the spectacular nature 

sights and being offered such a diverse program. Swiss journalists prefer nature 

experiences and are sporty, this was very evident in this group. They even wished for 

more time to spend outdoor and a bit more free time before dinner.

● Whale watching has been named as a highlight several times in the North as well as 

the horseback riding and the buggy tour. In the south, the exquisite cuisine on the 

Westman Islands was mentioned as a big highlight, as well as the waterfalls and the 

Katla Ice Cave.

● Suggestion for improvement: It would be ideal for the journalists to have 2 hours of 

free time before dinner, for example, to relax and get some work done. Apart from this 

input, we received only positive feedback and were able to gain many new Iceland 

fans among the journalists.

MEDIA FEEDBACK

https://drive.google.com/drive/folders/1iTYdIM4r5JuLiJySwgaVCdEPX8H_Svvf?usp=sharing


Photo, Video & Text

CONTENT 
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TEXT 
TRAVEL REPORT, WEBSITE

VIDEO
BEST OF, SNIPPETS

PHOTOGRAPHY

EDELWEISS WEBSITE
HOLIDAY TIPS, PICTURE GALLERY, VIDEO

SOCIAL MEDIA
YOUTUBE, INSTAGRAM (REELS & STORIES)

INFLIGHT ENTERTAINMENT
VIDEOS, EDELWEISS EXPERIENCE MAGAZINE

EDELWEISS MARKETING CAMPAIGNS
CONTENT DATABASE (PHOTO & VIDEO)

MEDIA COVERAGE
SWITZERLAND, GERMANY, 
AUSTRIA & ITALY

SOCIAL MEDIA
INSTAGRAM
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PHOTOS SOUTH

Photo credit: © Edelweiss_Loren Bedeli

The photo content is not 
only used by the journalists 

and FBC for media 
coverage, but is also 

uploaded to the Edelweiss 
content database. This way, 
all Edelweiss employees and 
partner agencies can profit 

from the content when 
designing new marketing 

campaigns to promote 
Iceland.

https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
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PHOTOS NORTH

Photo credit: © Edelweiss_Loren Bedeli

The photo content is also 
used for the Edelweiss 

website, where the holiday 
destinations Reykjavík and 
Akureyri are featured with 
inspiring images and texts. 

In addition, the photos 
can also be found in the 

Edelweiss on board travel 
magazine «edelweiss 

experience».

https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing
https://drive.google.com/drive/folders/1kNMMgHt37O3Rb1oX0OggMUBPABoSFPss?usp=sharing


NORWEGEN

Video credit: © Edelweiss_Ervin Bedeli
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https://youtu.be/Wo1uo-q04q8?si=lhZSHSg9ZLXOKwbT
https://youtu.be/Wo1uo-q04q8?si=lhZSHSg9ZLXOKwbT
https://youtu.be/Wo1uo-q04q8?si=lhZSHSg9ZLXOKwbT
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From issue 
01_2024, 

Edelweiss' on 
board travel 
magazine, 
edelweiss 

experience, will 
also feature the 

videos.

INFLIGHT ENTERTAINMENT

edelweiss 
experience 
02/2023

The inspiring video 
highlighting the beauty 
and diversity of Iceland 

was not only shared with 
the media, but also 

embedded on Edelweiss' 
YouTube channel and their 
website. And all Edelweiss 

passengers can enjoy it 
too, as it will soon be part 

of the in-flight 
entertainment on board all 

Edelweiss aircrafts.

Website flyedelweiss.com: 420’000 unique visitors per month
YouTube flyedelweiss: 2’840 subscribers

Inflight Entertainment: 2,3 mio. passengers per year

https://drive.google.com/file/d/10RuqqTvZUUFB9s-wsoYdR5_VHnY_91Bo/view?usp=sharing
https://drive.google.com/file/d/10RuqqTvZUUFB9s-wsoYdR5_VHnY_91Bo/view?usp=sharing
https://drive.google.com/file/d/10RuqqTvZUUFB9s-wsoYdR5_VHnY_91Bo/view?usp=sharing
https://youtu.be/Wo1uo-q04q8?si=lhZSHSg9ZLXOKwbT
https://www.flyedelweiss.com/ch/en/home.html
https://www.youtube.com/flyedelweiss
https://youtu.be/qNivKPJXMbE
https://youtu.be/Wo1uo-q04q8?si=lhZSHSg9ZLXOKwbT
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SOCIAL MEDIA

So many wonders of 
nature on one island: 
join us on an 
adventure trip to 
Iceland!

Link

Instagram flyedelweiss: 44’500 followers
Reach Iceland reel: 7’843
Impressions: 8’992/ Likes: 310
Comments: 5 / Saves: 7
(status: 15.09.2023)

23 Instagram stories
Total reach: 81’265, ⌀ 3’533
Total impressions: 81’604, ⌀ 3’548

During the trip, FBC 
produced photo and video 

content with a 
smartphone, which was 

provided to the Edelweiss 
social media agency after 

the trip. They created reels 
and stories which were 

then posted on Edelweiss' 
Instagram account.

https://www.instagram.com/p/Cr0w1glo_f2/?img_index=1
https://www.instagram.com/p/CuUee60I1RD/?hl=de
https://www.instagram.com/flyedelweiss/
https://www.instagram.com/p/CuUee60I1RD/?hl=de
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EDELWEISS WEBSITE

For even more 
holiday 

inspiration, the 
Iceland video has 
also been added 
to the Edelweiss 

website for 
Reykjavík and 

Akureyri.

After the trip, FBC 
was in charge of 

writing two texts in 
the form of holiday 

tips for the Edelweiss 
website, including the 
selection of matching 
photo content, which 
was produced during 

the media trip.

Whenever 
possible, 

places and 
partners 

visited on the 
media trip 

were included 
and linked. 

https://www.flyedelweiss.com/ch/en/destinations/keflavik/tips-waterfalls.html
https://www.flyedelweiss.com/ch/en/destinations/akureyri/tips-diamond-circle.html
https://www.flyedelweiss.com/ch/en/destinations/keflavik.html


THANK YOU!

Ferris Bühler Communications GmbH
Stadtturmstrasse 8
CH-5400 Baden
+41 56 209 15 15
ferrisbuehler.com
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